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COMMONWEALTH EDISON DEVELOPS
An Electric Power

Sales Promotion Idea
You Can Use!

COMMONWEALTH EDISON and AUTOMATIC LIFT
TRUCKS cooperate in a program to promote tho sales of
electric NNt trucks,

Electric power cunsumption for charging electric industrial truck
batteries normally occurs during the off-peak night period. Any
increase in this type of consumption is particularly ieneficial to
power producers and prompted Cominonwealth Edison to launch 1

“OPERATION ZEBRA!" i
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OPERATION ZEBRA... How

The Commonwealth Edison Company developed
OPERATION ZEBRA:

1. To promote the sele of rlectric Nt trucks.

2. To rducale proepective customers to Lhe quality and performance
of prencnit day elocteic trucks,

3. To promute sdditional load on thelr onn lines,

The frst step in Communuralth Fdasn's pro.
gram was a tweting of musw ol thest vamutives
and sakw engincers with the sl prewannel of
their local AUTOMATIC LIFT THRUCK
denlern. Here it was guunted ot that jrmer
slesnen tould prrfiem & valuable aud 10 tuth
their new customen and elevtne industnal tnak
salemnen by ashing theit prsiwets about ther

Commeonweoih [dhnen soles ong

s Uy e whe of
on AUTOMATIC DOCKLIA o8 part of Commonweshn Linen's

progrom o educote Meir sob s e boneirts ond
sales priontial of eleciric rwehe.

material handling plare when they make fullow.
up ralis frm new aules leada. Ofien inmuffurent
praer s provided 16w bulkdings to handle
txih normial requirementa and matenal handhing
rquirementa Hy mentoning ths (o thew peos-
prta perwer sakewnen may help theu customers
avind thes pusssiniity when s tusl opweatons begin,
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The impoertonts of silicens insulotion in & heovy duty oioe-
it indurivial ruch meter o dincutsed.

ey




LIA181138

~4

Commonwealth Edison put it to work! i

Rewrio of the benefita of el tric MY 1ns bs werw reviewed fur the benefit of Commonavalth Fdisoa 1
frrver adied enginrers.

§. Electrie truchs comt fces to own because they lan Jonger,

2. Electric trucks cost frea 10 operste because of efficient electric drive.
3, Flectric truc_s cost lees to malntain bocause of few moring parts. }
4. Fumeleas, silent, cican, safe, efticlent.

Commonwcaith Fdmon sgponsred 8 contesd for Quata. Aleo, e h salewman was rewarded for each
thewr sakw rngitwen 28 a0 adided inentive in indiysdus! eamtrn bt trnk load he turned in.
thetr matenal handling prwnotional progrsm. At the end of the st week roatest, over X0 sldentrie | ;
oo h malew engineer was amugned A ut - weeh quita truck lewds were adiained, and 25°, of the salew

of edntrw (ra k lewds 1o be turmed over to the engincery ~uveded therr quia. ltased on the L
Jorml AUTTOMATIC LIFT TRUCK denler. At sxvevm of the program, (Commoneeaith Fdison
the end of 1the siv - week prriod sjen 1al recognition plans to cuntinue to couperate in the promotion
was given (0 tume mlowmen who eacveded their of electric Lrck sabes
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An armatut e fram one of Bre Cloes The dual deive paite of 0 new AUTORATIC A typical AUTOMATIC atectris 3
=N silicone insulated meters edel sleciric Wuch ary pointed owt to o0 rider fark Wruch o Ssamined, ond
daviscthwed by AUTOMATIC mieresied group Hrom Commaenwestith Hhe beastits of siecric drive ove.

mspectod by Commenooaith [ PITYY W reviewed.

Gdisen sales enginears,
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AUTOMATIC rricks

How to put OPERATION ZEBRA
to work for you

TO START O F:

Chip the cuuprn 8t *he hottom of the page and
oend 10 AUTOMATIC LIFT THUCKS (e adds-
tiona! matenal to ww in your own OPERATION
ZEURA.

YOU'RE OFF ON THE RIGHT FOOT NOW,
call your lmal AUTOMATIC dealer. He w lisied
in the yellow jages of your telephone dirctory
under — THUCKS. INDUSTRIALL He will hetp
you organise your program, work with your sales
ennneeme and coavert your keads into sales that
will incrvane el tric power consumptam,

NEXT:

lan your own prmasotional contest, Amign each
of your sales engineers 8 quota of eletrn truck
lrada. The size of the quota should vary in
accordance with the size of the ternitory, but
about 10 leads for every moath of the contest
would be ‘werage. Provide suffuient budget to
aliow rew onabie prizes for exceeding quota. Eatra
incentive will be generated if you provide 8 snall
reward for every brad tumed in. Fromote the
contest in your sals mectings, company news-
papers, bulletin boarda, etc. Take a puture of
winner and publnise.

101 W. 87th Street, Chicago, lilinols 60620

Please send additional material
for Operation 2ebra

[0} mwronmanion oM LICTRIC vs. GAS
0] 7cts & Factars on AUTOMATIC TRUCRS

0 name of MaREsT AUTOMATIC DEALLR

MOST IMPORTANT:

Kick the campaign off with 8 combined meeting
of your sales enginrers with your kxa! AUTO.
MATIC desler organization. AUTOMATIC
LIFT THUCKS fs the world's langret e1cfusue
manufacturer of elecink industrial trcka Your
I sl AUTOMATIC dealer will ume sticdew. maon armt,
and pnnted material to eduate your asies engi-
neers on the benefita of electne Lift trnxka and
help them to learn how ta spxd potential electne
track malew He will introduce his aalewrwen (o
your men and sce that they become better
scquainted. he will take you on a tour of he
salw and service facilitien and ket yuur men
nepevt and operate elevtric truchs in his duplay
room and shop. (Cuunt oa your AUTOMATIC
dealer ta help you with your program  he's an
expert in the Geld.

THAT'S ALL THERE IS TO IT!

Simple. but effective. Now that your men are
scquainted with the potential sales of eletric
trucks and how they increase electnic power ron-
sumption, they will want to continue to corperate
with thew AUTOMATIC dealer. Emourage them
o do m, it will mean increased salew for all,

Compeny
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© AUTOMATIC DIVISION, YALE & TOWNL IhC.




